
HAVE OUR FANS TAKE YOUR BUSINESS HOME WITH THEM WITH A GIVEAWAY ITEM!  THE GIVEAWAY IS ONLY PART OF 
THE BENEFIT AS YOUR BUSINESS WILL TIE IN WITH ADVERTISING, BE LISTED IN OUR POCKET SCHEDULE, GAME 
PROGRAM, RECEIVE A FREE PICNIC BUFFET, TABLING, SCOREBOARD MESSAGE, & THROW OUT A 1ST PITCH!

DIGITAL FUNDRAISING

NO Risk. NO Money Down.
We Set It Up On-Line...

You Knock It Out Of The Park!

World Series champion
and ThunderBolts Manager
Bobby Jenks returns to the

South Side in 2025



Ozinga Field
14011 South Kenton Avenue

Crestwood, Illinois 60418

Fundraising
Program

THROW OUT A 1ST PITCH!
SELL IN-GAME 50/50 RAFFLE!$132,000

TOTAL AMOUNT RAISED
LAST SEASON
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- Youth Sports Teams
- Bands & Choirs

- Cheer, Poms & Dance
- Scouts & Troops

- Benefits
- Social Clubs

- School PTO/PTA’s
- First Responders

- Elks, Kiwanis, Lions, Rotary
- Charities & Focus Groups

- Labor/Trade Unions
- Any Not-For-Profit

708-489-2255
WCTHUNDERBOLTS.com



Ozinga Field
14011 South Kenton Avenue

Crestwood, Illinois 60418

Digital
Fundraising

THROW A
1ST

PITCH!

708-489-2255
WCTHUNDERBOLTS.com
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$11.00 DIGITAL TICKETS (PAPER TICKETS ALSO AVAILABLE)
OUR WORLD FAMOUS FIREWORKS FRIDAY & SATURDAY NIGHTS

 SELL  50-99 TICKETS!  SELL 100-399 TICKETS!  SELL 400 OR MORE TICKETS!
 $3 PER TICKET REBATE  $4 PER TICKET REBATE  $5 PER TICKET REBATE

SUNDAY THROUGH THURSDAY GAMES
$5 REBATE FOR EVERY TICKET SOLD!

ADDITIONAL BENEFITS
EVERY FUNDRAISER THROWS OUT A CEREMONIAL 1ST PITCH!  ASK ABOUT OUR SPLIT-THE-POT!

FINE PRINT
- SALES END ON THE DATE BEFORE YOUR GAME DAY (LINK EXPIRES)

- ON-LINE TICKETS ARE $11 PLUS SMALL $1 PROCESSING FEE FROM OUR TICKETING COMPANY

- TICKET SALES UNDER 50 WILL BE AT A NORMAL GROUP RATE

- YOUR REBATE CHECK WILL BE DISTRIBUTED ON YOUR GAMEDATE

NO MONEY DOWN & EASY AS 1-2-3...
1.  PICK A GAME DATE TO HOLD YOUR FUNDRAISER.
2.  WE SET UP YOUR EXCLUSIVE ON-LINE PORTAL.
3.  WE GIVE YOU YOUR LINK TO SELL, SELL, SELL!

2025
Weekly

Promotions
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